
 

 

 

Beef News 

Consumers looking for socially responsible restaurants 

 

By Janie Gabbett on Tuesday, April 15, 2008 

Close to 80 percent of consumers claim they would respond favorably to a socially responsible 

restaurant by visiting more often and/or paying more, according to a recent study.  

 

Food industry research firm Technomic Inc., in its second annual social responsibility study, polled 600 

consumers nationally aged 18 to 64, asking them to rank the three most pressing social issues for the 

restaurant industry to address.  

 

Study participants ranked nutritional disclosure and nutritional accommodations high on their lists out 

of 17 social issues.  

 

"We find increasingly strong evidence that consumers expect both chain and independent restaurants to 

be more socially responsive, and nutrition is a clear priority," Technomic Executive Vice President Bob 

Goldin said in a news release.  

 

Of those polled, 49 percent ranked "living wages" in their top three, followed by 33 percent ranking 

"responding to nutritional concerns", 31 percent ranking "health insurance coverage" and 29 percent 

ranking "nutritional disclosure."  

 

  

 

 


