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One in five puppy buyers no longer
have their pet two years later

RSPCA animation helps puppy buyers Get Puppy Smart
Strictly embargoed until 00:01, Tuesday 1 February 2011

Nearly one-fifth of people - 19 per cent - who bought a puppy in the past two years no
longer have their dog, according to new RSPCA figures.

The RSPCA believes this is largely down to people letting their heart rule their head when it
comes to buying a puppy, and failing to prepare themselves for the practical commitment and
cost of owning a dog.

Statistics from a new survey commissioned by
the RSPCA* reveal that nearly a quarter of
the owners (24 per cent) who bought a pure-
bred puppy in the past two years based their
decision mainly on appearance, while a
massive 56 per cent of buyers did not see the
puppy with its mother before they bought it.
These are two of the biggest pitfalls the
RSPCA’s new Get Puppy Smart campaign
warns against.

The survey also reveals that many people buying a puppy do a minimal amount of research.
More than 60 per cent of people who bought a puppy in the past two years only visited one
litter of puppies before deciding on the one they wanted, while a shocking 40 per cent of those
who bought a puppy spent one week or less researching their purchase.

A new animation at www.getpuppysmart.com guides you through the process of buying a
puppy, and advises what to look out for when considering welcoming a puppy into your life.

Claire Calder, a senior scientific officer at the RSPCA, said: “Sadly far too many people are
living with the consequences of buying a puppy on impulse. A cute puppy can be hard to resist,
but the result of not looking beyond the cute-factor can be the tragic death of a much loved pet,
hundreds of pounds spent on vet bills or the emotional impact of having to part with a puppy
that was simply the wrong choice

for your family’s lifestyle.

“The RSPCA’s Get Puppy Smart
campaign aims to help prospective
puppy buyers make the right
decision by thinking about what
type of dog best suits their lifestyle,
the costs involved in having a dog,
finding a good breeder and how to

select a happy and healthy puppy.”

The new survey commissioned by the RSPCA suggests the shocking figure that three per cent
of puppies bought in the past two years have already died or been put to sleep, and more than
a third (36 per cent) had experienced health problems.
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One of those to find out the hard way about the consequences of buying from a rogue breeder
is 18-year-old Geena Hebbird, from Essex. After being pressured into buying her American
Bulldog puppy Missy, Geena and her partner endured a week-long emotional rollercoaster that
left them with nothing but heartache and vet bills of nearly £700 before Missy was finally put to
sleep less than a week after they bought her.

Geena said she was initially thrilled to find a breeder who would deliver a puppy to her because
neither she nor her partner drive and so couldn’t visit to see the dog first.

She said: “Looking back, we were foolish to trust the breeder so readily, but we thought he was
a genuine person who was happy to help us out. The reality of the situation instantly became
clear when | saw Missy for the first time. She looked ill, her fur was matted with dirt and her
body was covered in cuts. It was awful to see her in such a terrible condition. | regret now
asking the breeder to come to us because once he arrived | felt bullied into buying her.”

After Milly’s first night in her new home, it became clear to Geena how ill her new dog was and
she took her straight to the vet. Despite nearly a week of treatment, Missy’s condition
deteriorated even further and Geena and her partner made the sad decision to put her to
sleep.

“‘We had been trying to remain positive and were looking forward to having her home again.
We never imagined she would die so young, so when the vet called we were in complete
shock. | knew putting her down was the right thing to do, but | was upset that | never had the
chance to say goodbye.

“We are still suffering emotionally and financially from our mistake — | don’t think | could risk
going through something similar again,” added Geena.

A full list of advice for potential puppy owners, and what to look out for when looking for a new
pet dog, is also available at the www.getpuppysmart.com website. Tips include:

¢ Do your homework to match the right dog with your home, family and lifestyle and that
you can afford the long-term costs.

* Phone ahead before visiting any puppies and know the right questions to ask.

o Don’t buy a puppy straight away — go home and take time to consider your choice and
visit it at least twice.

s Always choose a puppy based on its likely health and temperament and not just its
looks — a healthy puppy is much better than a pretty one.

o Never be tempted to buy a puppy because you feel sorry for it — another will only be
bred to replace it.

Claire Calder said: “Dogs can live for around 15 years or more. Owning one is a big
responsibility and a long-term commitment. The Get Puppy Smart campaign warns owners that
the puppy will be their responsibility for many years, so time spent now researching the right

puppy for you really is time well spent.”

-ends-

Notes to editors:

* The research was conducted by TNS via OnlineBus, an Internet survey. A sample of 7272
GB adults aged 16-64 were interviewed. Of these, 848 people had acquired a puppy in the
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past two years. Interviewing was conducted by online self-completion from 23 November 2010
— 20 January 2011.

Evidence-based guidance on buying a puppy was produced for the RSPCA by the University of
Bristol and was used to underpin the Get Puppy Smart campaign.

More information, case studies, screen grabs and a one minute promotional version of the
animation are available up on request from the RSPCA press office by calling 0300 123 0244
or emailing press@rspca.org.uk



