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Interactive In-store 
Media Network

ShoptoCook, founded in 2001, is the nations 
largest in-store Interactive Recipe Solutions 
Network designed to increase food sales by 
helping shoppers change their “Recipe 
Routine” with new meal ideas for both familiar 
and unfamiliar ingredients. 



In-store
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Service Counter Scale



Scan a perishable item

How it Works

Or touch the screen to view 
and print recipe solutions.



How it Works



The Challenge
• 46% of shoppers say their biggest dinner dilemma 

is figuring out what to cook each day;  at 6PM, 
70% still don’t know 

• 58% shop without a list - time starved and 
searching… 

• Many shoppers lack the skill, confidence, or 
experience to try something new or to experiment 
with a more expensive cut

• 87% prepare the same recipe 3.4 times/month

• Shoppers complain of being in a “Recipe Rut” ..the 
same old ingredients prepared the same old way’ –
they want help in-the-aisle, to provide new ideas.

Source: National Pork Board - Dinner Plate Digest A Profile of the Everyday HomeCook



The Challenge

• The typical supermarket selects maybe 40,000 
items to offer to their shoppers…The typical 
household only buys about 400 distinct items in 
an entire year,  and they buy only about half of 
those regularly. LONG TAIL MEDIA IN THE STORE September 2008 JOURNAL 
OF ADVERTISING RESEARCH



“The Recipe Rut”

Top 10 SKU’s Represent 22% of 
Sales:

4 SKUs of Chicken Breast = 11%
4 SKUs of Ground Beef = 8%
1 SKU of Round Roast = 2%
1 SKU of London Broil = 1%
(Source: internal data - 2007)



Shopper Preferences
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Keyword Search



Effectiveness

Retailer executed one 
month test to increase 
turkey category sales off 
season resulting in 
Turkey category sales 
lift of 11.7%, chain wide, 
same store, year over 
year.

“…LY Movement & Sales were up 14 
%. TY up to 1st Qtr. which ended on 

4/21/07 ; Turkey was up 19%. For the last 
four weeks ending 5/19/07, Movement and 

Sales were up 32% for Net Dollars and 
28% for Scanned Units. This was a 

success!” Turkey Category Meat 
Merchandiser



Trends 

• Solution Marketing versus Product focus
• Make Mealtime Interesting - Variety
• Healthy Eating (A Portfolio Approach – it’s 

still about pleasing the family)
• Local Production…
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Recipes Sell

Thank You!


