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Abstract 
Food safety, human health and environmental concern along with sensory attributes such as nutritive value, 
taste, freshness and appearance influence organic food consumer preferences. Demographic variables may 
define organic consumers but the correlation is not very significant. Consumers also associate organic food 
with natural process, care for the environment and animal welfare and the non-use of pesticides and 
fertilisers. Premium price continues to suppress organic food consumption. Understanding the grounds of 
increasing level of organic food consumption such as motivation are most critical in understanding the 
potential of the organic food to become a genuinely mainstream market. 
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